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#IndianWells

During the 2014 BNP Paribas Open, Indian Wells 
saw an incredible amount of mentions on social 
media, specifically on Twitter. From the world’s 
greatest tennis stars, celebrities, journalists, fans 
and more, the City received overwhelming 
exposure. There is no question that the value 
derived from this awareness is significant, and 
with the continual growth of social platforms the 
potential for future exposure is immense.



#IndianWells
What players and celebrities were talking about Indian Wells? 

The biggest and best, with tens of millions of followers…



#IndianWells
The same is true for news outlets and journalists who were talking about 

Indian Wells. Those that carry significant influence and drive conversation…



#IndianWells
A brief sample 
set shows players 
from Rafael 
Nadal (6.6 M followers) 
to Sania Mirza (1.78M)
to Ana Ivanovic (194k) 
to Tomas Berdych (90k)
to Grigor Dmitrov (55k) 
mentioning Indian 
Wells. This list could 
go on and on, but 
really the next two 
slides sum up a lot 
about the players.



#IndianWells
Roger Federer used Indian Wells throughout the tournament,

accumulating thousands of retweets and tens of millions of total impressions.



#IndianWells



#IndianWells
From Pau Gasol to Randy Jackson 
celebrities weren’t going to be 
outdone by the players in terms of 
influence regarding Indian Wells. 
There tweets, retweets and mentions 
were extremely significant, and 
exceptionally influential during the 
tournament.



#TwitterMirror
Sent from the @BNPParibasOpen account, this 
tweet to the left produced the most engagement, 
and over four million potential impressions. 
Twitter Mirror secured invaluable activity during 
the tournament, showing a lighter side to 
athletes and an appeal to fans walking the 
grounds to participate. Twitter was so impressed 
by the activation of the program that it produced 
a blog about its success, and showcased some of 
the best mentions and tweets from the two 
weeks.



#TwitterMirror



From March 3-17, #IndianWells produced 263,570,774 potential impressions and a potential 
reach of 75,740,285. Beyond that, mentions of “Indian Wells” without the hashtag likely 
generated hundreds of millions of additional potential impressions domestically and 
internationally during the 2014 BNP Paribas Open.

#IndianWells



#IndianWells

The Indian Wells 
keyword was used 
approximately 78 
thousand times 
during the 2014 BNP 
Paribas Open

This means that 
over the 14 days of 
the tournament, 
approximately four 
times per minute 
someone was using 
#IndianWells

Not surprisingly, 
Sunday’s final on 
March 17 netted 
the most traffic, 
but Monday, 
March 10 also 
played a 
significant role



Suggestions
• Celebrities and athletes carry enormous weight and drive measurable and 

substantial results surrounding the BNP Paribas Open.
• Continue to invest in social activation (i.e. Twitter Mirror) with the 

tournament to drive results and increase reach and awareness.
• Engage a social media monitoring service to effectively measure the reach 

and exposure the City is receiving.

• Additional opportunities exist on social platforms for engaging local residents 
and regional  visitors while also generating exposure nationally and 
internationally.
• Develop a robust social media content strategy for the high season, 

incorporating creative ideas (i.e. more photo/video – generates 2x 
engagement on social) and leveraging assets in the City (i.e. events, 
attractions, properties, etc.).


