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Partner Marketing Program
$412,444 for FY 2016117
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INVESTMENT IN TOURISM
OUR MAIN ECONOMIG DRIVER

The City's goals are to strategically support our
partners and to influence growth in TOT.

GOALS:
Þ Provide marketing platform to promote the lndian Wells Brand

Þ Create tourism/group demand for our product

Þ Build brand awareness

Þ Strategically leverage assets

> Build support with tourism partners for a common vision of the
destination



TOT has steadily increased
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Admissions Tax has steadily increased
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Strategy ONE - "Sell Group/Convention Planners
to book at the lW Resorts by annually investing in group
incentive initiatives for meeting planners to experience
lndian Wells.
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Group Incentive rrFAM" Trips/Sales Missions

Northstar Meeting Planner Event
80+ qualified meetings planners and partnered with hotels & CVB)

BNP Paribas Tenn¡s Tournament "FAM"

City s¡gning incentive

Sales Missions (San Francisco)

Cal Travel Annual Conference

"lt's little wonder that, year after year people return to lndian Wells.
Come to lndian Wells to experience one of the most memorable

meeting and conference destinations in Southern California."
Smart Meetings, 201 5
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Gity's Investment in Tourism

27,769 $ 5,537 ,O47 $ 613,100 9269,057 $ 344,043

Resort indicating that they expect business from these to close
from 2018-2022 as that is how far corporate/meeting group book.

"FAM'& SALES EVENTS
Room
Niqhts

Total Room/
Revenue

Expected TOTI
Revenue Cost of Event TotaI ROI

SITE-SOCAL FAM - December,2OL4 20,209 $ 3.944.575 $ 443.76s $100,000 $ 343,76s
San Francisco Sales Mission 615 $ 120,000 13.500$ *.9t7 8,583$
BNP Tennis FAM - March, 2015 2,923 $ 4LB,9L2 47,t28$ srsXoo 32,t28$
Northstar Meeti nqs-Novembe r, 2OL5 746 126,3t3$ t4.2L0$ $120,00f, $ (10s.790)

BNP Tennis FAM - March, 2OL6 915 $ 180,286 20,282$ $18.000 2,282s.
CiW Incentives 2,976 666,000$ 74,2L5$ $11.140 $\ 63,07s

Revenue to IWGR with business



Email Campaign to
Northstar/Site So Cal

Grew Meeting Planner
database by 1,051 names
(total: 6,243)

Total Tourism Database:
145,753
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Strategy TWO - Create and execute marketing strategies
year-round with Resorts, IWGR & IWTG and create consumer
marketing efforts to focus on a variety of general awareness
and niche marketing campaigns
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30 3O-second TV Spots during Tournament

Live lnterview with Mayor

I Love lndian Wells vignettes
Partnered with CVB

TEHNIS
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CiV of lndiqn Wells & Greoler Pqlm Springs

Summer Compoign lolqls
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Time Worner Coble KTLA

Monlh: Number of :3O's lmpressions Number of :3O's lmpressions Number of :6O's lmpressions

Moy
324 spots per

morket
1 ,620 totol spots

74,272,OOO 1261o'tol spots 43,848,OOO 35 totolspots 10,962,0,0,0

June
323 spots per

morket
1,ó15 totolspots

73,446,OOO 127 totol spots 44,496,OOO 3ó totolspots 11,224,OOO

July
ó59 spots per

morket
3,295 totolspots

149,243,OOO 127 totol spots 46,532,OOO 32 totol spots 't 1,ó33,OOO

Totols: 6,530 totol spots 297,361,OOO 38O lotol spots 135,276,OOO 108 totql spols 33,819,OOO

Grond Totol # of spots lmpressions

Overolltolol 7,O1f3lololspols 466,456,OOO
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Client:
Agency:

Tk[e:
TV Code:

Length:
Date:

NoLes:
Version:

lndian Wells
Greater Palm Springs tVB
'Winier fn0p 2O18"
GPSf,VB_lnd ia nWells_Winærã O 1 6
:30
kbruary 4, 2O1E
Pending NsLes
13C - Hyatb Update

Kanidis Produ¡ctions
26841 Hnt Springs Flacaj Agoula Hills, CA g'ï 3t1

805-312-3t33
www.harn;karidis,com
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Strategy THREE - Actively increase opportunities to promote
Indian Wells to the Tourism Media (Press) and use relevant
content to engage our audience through social media channels



Gampa¡gns

lncreased Total Engagement by 350%

T\ryITTER

855

Unique People Total Engagement

r2016 s 2015

The number ofunique people to engage with our account
increased by almost 220 percent from 2015.

Total Dngagement, the combined number ofReplies, Retweets,

Mentions and Likes, increased by almost 360 percent from
201õ,
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*The next r,lide prouides an in-depth breaþdoun of lbtal Engagement. l



#IndianWells

72,956
The Indian Wells hashtag was used by more than 25,000 unique
Twitter users for a combined 72,956 times.

45.4 Million
The combined number of followers of the top L0 Twitter users
who tweeted #IndianWells, including Rafael Nadal, Martina
Hingis and BBC Sport, was 45.4 Million.

L74 Million
Just how far does a tweet from Rafael Nadal travel? Combined
with other high-powered accounts, #IndianWells had an
estimated reach of L74 Million people.

L.4 Billion
Solid execution and worldwide recognition attributed to an
astounding L.4 Billion Potential Impressions.

o



Facebook Analysis
:il lndian Well¡ talifornia
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Join us on Sunday. fu,f arch li" for Evening ûut presented by the City of
lndian \¡dells!

NoÞu. tl'rop House and Piero's Fi¿¿aVins. restaurants located in Stadium
! at the tndian WÊlls Tennis Gârden. willfeatr¡re special Prix Fixe menus
ând are open t0 the general public. Also enjov crmpliüenlary valet
parkins and live rnusic hy The Treþlesl

tllick the photo below tûr n'l0re details:

Evening Out Presented b1' the Cih.'of Ind"ian \\¡ells
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Facebook Analysis
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Rafa Nadal hits the linlts only a few times a year. and CIne of those is

#lndianïTellsl See l{adatun the fainvays of the Índian Wells Golf Resorl!
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FACEBOOK
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With several great events
happening in- and-around
the City of Indian Wells,
including Desert Lexus
Jazz, and Sunday Polo at
Empire Polo Club, MVT
PR looked to capitalize
with several engaging
social posts and blogs to
amplify the message to our
audience.

Blogs:
Desert Lexus Jazz
Rhythm. Wine" & Brews
La Quinta Arts Festival
Modernism Week
Valentines Da]¡
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Strategy FOUR - Promote and support events and
sponsorships that help build brand awareness.
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201 6 Tournament at a Glance

Attendance: 438,058

Broadcast Audience .87 million

Media lmpressions: 13 b¡llion

Social Media lmpressions: 515 Million

(450 M Twitter)
Mobile App: 176,362 users

Radio Coverage: BNP radio presented by BBC: 52,500 hours

2014 Economic lmpact Report $373 Million
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24 Teams
$60K revenue
50 room nights

TR

Indian Wells was the perfect spot for
California Travel Association's 34th annual
Summit! The resort setting was gorgeous,
weather was perfect, and food, drink, and
events were over-the-top great.

Our 400+ travel and tourism leaders are
a jaded and critical crowd, but lndian Wells
got rave reviews across the board.

We will definitely be back!
Barb Newton - GEO
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Palm Desert 4th of July
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IHNMru WELL$

r 8,000 festival-goers
r Admission Tax + Sales Tax
r BrandAwareness/Public Relations
r Largest festival to-date
r 250 lW Resident Tickets

PRrsrNÌfD oY CITY Ot INDIAN WEttS

lW Resident Pre-Sale
Hotel Packages Available
Marketing - Email/Social Media/Print

zz lfìlD|AN WEttt
TENNI' oARDEN
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Strategy FIVE - Work to align all partners and tourism
influencers to promote brand and marketing opportunities
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Currently Working
with Resorts:

MARCH 7 -29,2o.L6

WEICCIME TO
#TENNISI'ARADISE
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